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This is how to put over the full sock of the 'Kid’s’ seat-selling personality. 
Other equally effective ads appear on the following pages .. . they are ready 


and primed for that glorious “Galahad” and “Submarine D-1’’ patronage. 
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AYNE MORRIS 


Directed by B. Reeves Eason - Screen Play by George Bricker 
A WARNER EROS. PICTURE 
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See the screen’s fastest rising 
young star prove you don’t 
have to be a champ in the ring 
to be a winner-in the clinches! 


Directed by B. Reeves Eason 
Screen Play by George Bricker 
A WARNER BROS. PICTURE 


Mat 301 — 402 lines — 45c 
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with more of that grand smile 


and grand style that mowed down the lads and bowl- 


ed over the ow) gals in “Kid Galahad’ and “Sub- 
Pe 
marine D-1”! ¢ Now, watchhim ws . SN) smash 


his way to star 4 dom—and your heart A\-in 
“A 


A knockout af a guy... 
in a knockout of a show! 


WAYNE MORRIS 


Directed by B. Reeves Eason - Screen Play by George Bricker 
A WARNER BROS. PICTURE 


Mat 204 — 218 lines — 30c 


a ee a Sele ass 


No wonder he’s blasting his way to 
stardom! With the devil in his eyes—a 
kayoin his fists— and heavenin his arms! 


the 


He's terrific! 
just ask the gals 
who write him! 


Directed by B. Reeves. Eason - Screen Play by George Bricker 
_A WARNER BROS. PICTURE 


Mat 303 — 246 lines — 45c 
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WAYNE MORRIS 


Directed by B. Reeves Eason - Screen Play by George Bricker - A WARNER BROS. PICTURE 
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Directed by B. Reeves Eason: Screen Play by 
‘George Bricker: AWARNER BROS. PICTURE 


Mat 202 — 162 lines — 30c ‘ 


~the screen’s 
fastest rising 
young star! 


Directed by B. Reeves Eason 
Screen Play by George Bricker 
A WARNER BROS. 
PICTURE 


Mat 304 — 336 lines — 45c Mat 111 — 76 lines — 15c¢ 
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Directed by B. Reeves Eason - Screen Play by George Bricker - A WARNER BROS. PICTURE 


Mat 211 —-62 lines — 30c 
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- the screen’s 
fastest rising 
. young star! 


wth WAYNE 


MORRIS 


When he isn’t ; 

sockin’ the boys | 

—he’s smackin’ 
the gals! 


Directed by B. Reeves Eason 
Screen Play by George Bricker 


A WARNER BROS. 
PICTURE 


Mat 213 — 318 lines — 30c 
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MORRIS 
Directed by B. Reeves Eason - Screen Play by 


HE’S GOING PLACES sd -with your heart! George Bricker - A WARNER BROS. PICTURE 


Mat 107 — 35 lines — 15c 


WAYNE MORRIS @ 


Directed by B. Reeves Eason « Screen Play by George Bricker > A WARNER BROS. PICTURE 


Mat 212 —68 lines.—.30c 
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Directed by 
B. Reeves Eason 


Screen Play by 
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MORRIS 


Directed by B. Reeves Eason - Screen Play by 
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Mat 110 — 47 lines — 15c 
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A Warner Bros. Picture 20% mA ue MORRIS 
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ee COMES BACK 


Directed by B. Reeves Eason + Screen Play by 
George Bricker - A WARNER BROS. PICTURE 


Mat 109 — 44 lines — 15c 


Mat 103 — 65 lines — 15c 
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LIFT PAGE FOUR FOR 


ADDITIONAL ADS 


Here’s another knockout with Amer- af ' 


ica’s favorite slam-bang boy friend y,. (¥ 


carrying on where he left off in 


“Kid Galahad“ and ‘‘Submarine D-1‘"! 
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WAYNE MORRIS 


The screen’s fastest rising young star! i 
Directed by B. Reeves Eason 
Screen Play by George Bricker 
A WARNER BROS. PICTURE 


Mat 108 — 75 lines —.15c 


A WALLOP IN HIS py 


See the screen’s fastest rising 
' young star prove you don't 
~ have to bea champ in the ring 
to be a winner-in the clinches! 


Directed by B. Reeves Eason 
Screen Play by George Bricker 
A WARNER BROS. PICTURE 


Mat 205 — 174 lines — 30c 


Mat 302 — 318 lines — 45c 
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(Advance) 


Wayne Morris Boxes 
His Way to Stardom 


A strapping, smiling, handsome young fellow who is 
rapidly two-fisting his way to the front ranks of motion pic- 
ture stars is Bert De Wayne Morris, known on the screen by 
just the last two monikers — Wayne Morris. 


Chosen by movie observers, most recently by Ed Sullivan, 
New York Daily News commentator, as the “‘screen newcomer 


with the greatest prospect of per- 
manent success,” Wayne Morris 
comes to the screen in his first 
lead role, titled, appropriately 
enough, “The Kid Comes Back.” 
It’s a sock prizefight yarn in 
which he, as a stranded hard- 
hitting cowpuncher, turns boxer 
to win the heavyweight boxing 
championship of the world. 


California-bred, the blond 
heart-throb of Hollywood and 
points east, was spotted by a 
Warner Bros. scout in “Yellow- 
jack,” a production given by the 
Pasadena Community Playhouse 
where he became a player after 
leaving college and ending his 
world travels. 


After a couple of small parts 
in “China Clipper” and “King of 
Hockey,” he was cast in the high 
acting company of Edward G. 
Robinson and Bette Davis as the 
hard-hitting kid in “Kid Gala- 
had.” And did he come through? 
And did the fan mail come 
through? It poured in like flood 
waters over a broken dam! 


Warner Bros., quick to realize 
his capability and potentiality as 
a star, cast him with Pat O’Brien 
and George Brent in the box-of- 
fice smash, “Submarine D-1.” 


“The Kid Comes Back,” which 
comes to the Strand Friday, is 
heralded by advance reports as a 
smash hit. So certain of it are 


His Sport is box- 
ing, of which he 


does plenty in"The 
Kid Comes Back’, 
his latest picture 


those in the “know” that Morris 
has been given the lead in “Men 
Are Such Fools,’ with Priscilla 
Lane. 


It’s certain now, that it won’t 
be long before six feet, two 
inches and 190 pounds of blond 
Wayne Morris will soon be right 
up there with the Flynns, Gables 
and Taylors. 


A Natural Pupil 


Wayne Morris, the sensational 
new Warner Bros. star, is the 
pride and joy of the directors 
under whom he has worked. Be- 
sides being more conscientious 
than most, his native ability 
makes him a natural pupil. While 
many competent stars require 
hours of coaching before they 
can box, fence, or do other things 
necessary for their parts, Morris 
has been able to pick up the knack 
of these things easily and quick- 
ly. Thus much time and energy 
is saved in making his pictures. 


Wayne Morris, star of “The 
Kid Comes Back” now at the 
Strand Theatre, has never played 
Broadway. All of his experience 
was gained in the Pasadena Com- 
munity Playhouse. 


Private Lives 
of the 


Movie Stars 


WAYNE 
MORRIS 


His Home— doing the chores in keeping 


he lawn carpet smooth and ship-shape. 


His Hobby — raiding 
the old family ice- 
box at midnight! 


His Work is movie-acting—and 
believe it or not—that’s ex- 
actly what he is doing here! 


Page Hight 


His Girlis PriscillaLane 
—the two appear to- 
¢ gether in Warners’ 
> “Love, Honor and 
Behave’ and “Men 
. Are Such Fools.’ 


Mat 214—30c 


Mat 112—15c 


HANDSOME Wayne Morris, rated 
the outstanding find of the year, 
whose latest picture, “The Kid Comes 
Back'’ is scheduled for next Friday at 
the Strand Theatre. 


MORRIS MADE STAR 
IN FIRST BiG ROLES 
OF PICTURE CAREER 


Wayne Morris has just finished 
his first session of major league 
picture making with a batting 
average of an even .1000 per- 
cent. In three trips to the na- 
tion’s theatres he has knocked 
three booming hits over the fence 
marked success and is definitely 
established among the top notch 
performers. 


Morris got his first big chance 
in the title role of the Bette 
Davis - Edward G. Robinson pic- 
ture, “Kid Galahad” which was 
one of last season’s successes. 


His reception by the public ex- 
ceeded the fondest dreams of his 
studio. Everywhere critics and 
movie-goers alike acclaimed him 
as the outstanding find of 1937. 


Warner Bros.’ next big produc- 
tion was “Submarine D-1” and 
Morris was immediately cast in 
one of the top spots along with 
Pat O’Brien and George Brent. 


If there had been any doubt 
as to the validity of the praise 
he had received for “Kid Gala- 
had,” this picture definitely put 
an end to it. “Submarine D-1” 
was a smashing success and Mor- 
ris was given a full share of the 
credit. 


Morris’ third picture entitled 
“The Kid Comes Back,’ comes to 
the Strand Theatre on Friday. 
Based on a boxing story, Wayne 
is again cast as an aspiring 
young fighter. He is supported 
by such headliners as June 
Travis, Barton Maclane and 
Maxie Rosenbloom, ex-light 
heavyweight champion. 

This is a Warner Bros. produc- 
tion and was directed by B. 
Reeves Eason. 


(Advance) 


New Film Star Tatks 
OF Picture Colony 


There is a new member of the star group at Warner Bros. 
studios in Burbank, California, but he is not an established 
player from some other lot. The new addition to this galaxy 
is Wayne Morris, the Kid of ‘‘Kid Galahad’’ whose spectacu- 
lar rise to fame has been the talk of Hollywood. 


COLUMNISTS RATE 
MORRIS TOP FIND 


According to the country’s best 
known Hollywood columnists, 
Wiayne Morris, who comes to the 
Strand Theatre Friday in “The 
Kid Comes Back,” is the out- 
standing new film find of the 
year. Morris has played two fea- 
tured roles previous to his cur- 
rent one. The first was in the 
title role of “Kid Galahad” and 
the other was with Pat O’Brien 
and Brent in “Submarine D-1.” 


Outstanding Athlete 


Wayne Morris, sensational new 
star whose latest picture, “The 
Kid Comes Back” comes to the 
Strand on Friddy, is one of the 
outstanding athletes in the Hol- 
lywood movie colony. In college, 
Morris played football, basket- 
ball and boxed. As a result, the 
athletic activities incident to his 
picture roles have come much 
easier to him than to most ac- 
tors. It is seldom that he needs 
a double for such purposes. 


California Boy 


Wayne Morris, star of the com- 
ing Strand Theatre feature pres- 
entation, was born in Los An- 
geles, California. Unlike most 
present day movie headliners, 
Morris has never played on 
Broadway. All his experience 
previous to his first picture was 
gained in the famed Pasadena 
Community Playhouse which has 
been a stepping stone for many 
outstanding film favorites. 


Not so long ago Bert De Wayne 
Morris was playing minor roles in 
the famous Pasadena Community 
Playhouse. One day a crew came 
over from Warner Bros. to give 
a sereen test to one of Morris’ 
fellow actors. It was an exciting 
moment and all the players 
crowded around to watch their 
friend make his bid for fame. 


Everyone was profuse in his 
congratulations to the lucky sub- 
ject of the test, but none were 
more so than Morris for he is the 
kind of a guy who never be- 
grudges another any kind of a 
break no matter how badly he 
might want it himself. 

“It’s great,” he kept telling the 
confused actor, “you’re bound to 
make a go of it. I know youw'll 
make good.” 


Back at. Warner Bros., execu- 
tives saw the finished test. One 
of them wrote a memo: “Can’t 
see the one in question as yet,” 
it read, “but that big blonde fel- 
low in the background with ‘the 
million dollar smile’ looks great. 
If he can act, sign him up.” 


Morris hadn’t even known he 
had been in line with the camera. 
When they brought him a con- 
tract he nearly fainted. “I still 
wonder if it is all true,” he says. 


It was true all right. After a 
few months of bit parts, Morris 
was cast in the title role of “Kid 
Galahad.” His success was phe- 
nomenal even for Hollywood. On 
the strength of it he was cast 


with Pat O’Brien and George 
Brent in “Submarine D-1” in 
which he amply demonstrated 


that the praise was well deserved. 


His current picture is entitled 
“The Kid Comes Back” and is 
due at the Strand next Friday. 


A MILLION DOLLAR SMILE and Wayne Morris, star of "The Kid Comes 
Back'' which begins its local engagement at the Strand Theatre next Friday. 


PUBLA GIT Yards EG Ds GOMES BACK! 


June Travis Learns 
Vo Mit for Pictures 


They began calling June Travis of the movies a ‘‘strong- 
armed girl with a chicken heart’’— just because she hesitated 
to slap film heroes and villains resoundingly. 


Called upon to “sock” heroes 
in “Ceiling Zero,” “Earthworm 
Tractors,” and several cther flick- 
ers, June was so namby-pamby 
about it that sound had to be 
“dubbed in” to make the slaps 
loud enough for the microphone. 

Then came a prize fight pic- 
ture “The Kid Comes Back,’ in 
which she appears with Wayne 
Morris, Barton MacLane, Maxie 
Rosenbloom and a flock of cauli- 
flower-eared gents. The picture 
is due next Friday at the Strand 
Theatre. 

When June had a scene in 
which she had to box Rosen- 
bloom’s ears she hauled off and 
let “Slapsie Maxie” have _ it. 


Maxie declared his title “Slapsie” 
should have gone to her for it. 
It was a lulu of a sock! 

“That’s great!” exulted Direce- 


Mat 104——15c 


BANDANNAS are in style again 
judging from this picture of June 
Travis who comes to the Strand next 


Friday in "The Kid Comes Back." 


tor “Breezy” Eason. “How was 
the scene for camera — and 
sound?” 


“Rotten for sound!” yelled the 


sound mixer from his booth. 
“That slap was too loud for the 
mike — do it over again and 


have Miss Travis pull her wallop 
a bit. She nearly broke the mike 
and my ear drums too.” 


June Travis 


Chicago-born, daughter of 
Harry Grabiner, vice-presi- 
dent of Chicago White Sox 
baseball team—Educated Uni- 
versity of Chicago; took no 
part in school dramatics; had 
no idea of career as actress— 
Accompanied father on train- 
ing trip of Sox to California, 
visited Warner studios, was 
offered screen test, made 
plenty good immediately — 
Recent pictures include ‘‘Case 
of the Lucky Legs,” “Case of 
the Black Cat,” “Earthworm 
Tractors,” “Bengal Tiger,” 
“Ceiling Zero”—Present pic- 
ture, feminine lead in “The 
Kid Comes Back,” which 
comes to the Strand Friday. 


ACTOR LEARNS NEW 
SPORTS FOR MOVIE 


Wayne Morris never learned so 
many things in one day as the 
day he was taken out by a few 
studio cameramen for publicity 
pictures. He was photographed 
horseback riding, aquaplaning, 
and playing badminton. 

He received quite a shaking up 
learning how to aquaplane. The 
other day, however, when studio 
officials were waiting for him to 
appear on the set, messengers 
came back to report that Morris 
was out aquaplaning. 


Third Fight Role 


Wayne Morris, whose next pic- 
ture, “The Kid Comes Back” is 
scheduled for the Strand Theatre 
Friday, has had three featured 
roles since his sudden rise to 
stardom. In two of these he 
played a boxer and in the third 
he has a real battle in a Pana- 
ma saloon. 


“The Kid Comes Back,” is a 
romantic comedy-drama of the 
boxing ring, dealing with a bat- 
tered and veteran aspirant to the 
championship, his lovely sister, 
and a handsome young contender. 


Mat 208—30c 


THE PERFECT COUPLE for any picture is Wayne Morris and June Travis who 
come to the Strand Theatre next Friday in their latest picture, "The Kid 
Comes Back," a Warner Bros. melodrama of the prize-ring. 


Mat 216—30c 


WAYNE MORRIS assisted by Dickie Jones threatens to take a punch at 
Maxie Rosenbloom in a scene from "The Kid Comes Back" which comes to 
the Strand Theatre next Friday, for its first local engagement. 


STAR BIOGRAPHIES 


Barton MacLane 


Native of Columbia, S. C., Bar- 
ton MacLane is one of the lead- 
ing “heavies” of the screen — 
Astonished everyone with his 
tough portrayals in first Warner 
Bros. pictures, “G Men” and 
“Black Fury”—Went to Wesleyan 
University, was basketball cap- 
tain, member of varsity football 
team, a plunging halfback — Is 
6 feet 2, weighs 220, is dark, rug- 
ged-looking — Played in stock 
until Broadway offered first stage 
chance in “The Trial of Mary 
Dugan” — Wrote successful play 
himself, “Rendezvous” — Recent 
pictures, “Bullets or Ballots,” 
“Bengal Tiger” (starred), “Drae- 
german Courage,’ “God’s Coun- 
try and the Woman” — Present 
production “The Kid Comes 
Back,” which comes to the Strand 
Theatre next Friday. 


Wayne Morris, who is coming 
to the Strand Theatre next Fri- 
day in “The Kid Comes Back,” 
was born in Los Angeles. He is 
one of the few native Californi- 
ans now in pictures, 


CAST OF CHARACTERS 


Rush Conway ..Wayne Morris 


Gunner Malone 
Barton MacLane 


June Travis 


Kenneth Rockwell 
James Robbins 


Danny Lockbridge 
Joseph Crehan 


Bobby Doyle .... Dickie Jones 


Stan Wilson 
Maxie Rosenbloom 


Joey Meade Frank Otto 


Radio Announcer 


David Carlyle 
Redmann..Herbert Rawlinson 


Mike Dougherty 


Robert Homans 
Radio Announcer....Ken Niles 


PRODUCTION STAFF 


Director B. Reeves Eason 
Screen Play by 


George Bricker 


Original Story by 
E. J. Flanagan 


Photography by 

Arthur Edeson, A.S.C. 
Film Editor 
Art Director 


Dialogue Director 
Harry Seymour 


Warren Low 


Max Parker 


Wayne Morris 


A tall blond boy of 23 with a 
“million dollar smile,” plus 6 feet 
2 of height and 190 pounds, 
Wayne Morris was born in Los 
Angeles of a well-to-do family — 
At L. A. Junior college was fene- 
ing, football and basketball star, 
also splendid boxer — Joined that 
famous theatrical troupe from 
which come so many movie-play- 
ers — Pasadena Community Play- 
house — Was doing lead in “Yel- 
lowjack” when found by Warner 
scout — After a year of train- 
ing in “China Clipper,” “King of 
Hockey” and “Land Beyond the 
Law,” leaped to stardom in tile 
role of “Kid Galahad,” starring 
Edward G. Robinson, Bette Davis, 
Humphrey Bogart — Pronounced 
the best young prospect: in pic- 
tures — His current picture, “The 
Kid Comes Back” comes to the 
Strand on Friday. 


“The Kid Comes Back,” the 
picture coming to the Strand on 
Friday, has two outstanding box- 
ers in its cast; one an amateur 
and the other a professional. The 
first is the picture’s star, Wayne 
Morris and the professional is 
Maxie Rosenbloom. 


(Lead Story) 


WAYNE MORRIS’ 
NEW MOVIE DUE 
SOON AT STRAND 


“The Kid Comes Back,” a ro- 
mantic melodrama of the prize- 
ring starring the sensational new 
star of “Kid Galahad” and “Sub- 
marine D-1,” Wayne Morris, is 
the feature presentation sched- 
uled for the Strand Theatre next 
Friday. 

Morris, a big, blonde lad with 
a “Million dollar smile,” has risen 
from an unknown to stardom al- 
most overnight on the strength 
of his work in the two pictures 
mentioned above. “The Kid Comes 
Back” is his third starring vehi- 
cle and it is said that his work 
is in this even better. West coast 
critics have hailed him as the 


“most likely to succeed” find of 
1937, 


The picture is an exciting story 
of the pitfalls which hinder as- 


Mat 101—<15¢e 
WAYNE MORRIS, Warner Bros. 


screen find, who is coming to the 


Strand in "The Kid Comes Back." 


pirants for the heavyweight 
championship of the world. 


Morris is supported by two out- 
standing players, Barton Mac- 
Lane and June Travis, the latter 
of course being the one who with 
Morris supplies the love interest. 

“The Kid Comes Back” is a 
Warner Bros. picture and was di- 
rected by B. Reeves Eason. 


LOVELY TO LOOK AT, for it's June 
Travis who comes to the Strand Fri- 
day in "The Kid Comes Back," play- 
ing opposite Wayne Morris. 


Mat 206—30c 
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PUBLT EIT Y="THEY KID COMES BACK” 


(Opening Day Story) 


WAYNE MORRIS 
AT STRAND IN 
FIGHT PICTURES 


Today’s Strand presentation 
brings to the screen one of the 
year’s most sensational new finds, 
Wayne Morris, the Kid of “Kid 
Galahad,” in his third featured 
role ih “The Kid Comes Back.” 

Morris, who rose to stardom 
overnight on the strength of his 
work in “Kid Galahad” proved 
his right to the wide acclaim 
which he received by his fine 
acting with George Brent and Pat 
O’Brien in Warner Bros.’ “Sub- 


WAYNE 
MORRIS 


Mat 105—15c 
marine D-1.” His work in “The 
Kid Comes Back’ is said to sur- 
pass both of his previous appear- 
ances on the screen. 

The picture is the story of a 
cowboy who turns boxer after 
being stranded in New York. His 
ability makes his rise to the top 
a rapid one and he is soon in a 
position to fight for the heavy- 
weight championship. 

However, his opponent is the 
brother of the girl he hopes to 
marry and she has made him 
promise that the two would never 
meet in the ring. 

The story of what transpires 
makes an exciting drama full of 
amusing situations. 

Barton MacLane plays the part 
of the other boxer and June 
Travis is his sister who is in 
love with Morris. Maxie Rosen- 
bloom, ex-light heavyweight 
champion, is the villain. 


PLAY MAKES TWO 
ACTORS FAMOUS 


Another of those coincidences 
that are always popping up in 
Hollywood brings together in one 
movie cast two leading actors 
who owe their screen recognition 
to the stage play “Yellow Jack.” 

Barton MacLane attracted 
movie attention while playing in 
“Yellow Jack” in New York. 
Years later Wayne Morris played 
the young soldier in the play at 
Pasadena Community Playhouse, 
and was promptly signed by War- 
ner Bros. - 

Now they’re together in the 
east of “The Kid Comes Back,” 
a prize fight picture, currently on 
view at the Strand Theatre. 
Wayne is the romantic champion- 
ship contender, playing opposite 
June Travis. Barton is a veteran 
trial horse of the ring. : 


NEVER SEES PAY 


June Travis, leading woman in 
Warner Bros. movies, never sees 
her own salary checks. The stu- 
dio sends them directly to her 
parents, Mr. and Mrs. Harry 
Grabiner in Chicago, who in turn 
send June a $75 weekly allow- 
ance. She meets all her expenses 
from that. 

Yet, the Grabiners are a very 
wealthy family; Papa, among 
other interests, is vice-president 
of the Chicago White Sox. June 
is currently in the feminine lead 
of “The Kid Comes Back” a 
prize-ring drama which comes to 
the Strand Theatre on Friday. 
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Wayne Morris Scores In New 


Fight Picture At The Strand 


(Story — Not for Publication) 


Rush Conway (Wayne Morris) a cowboy stranded in New York, 
gets into a fight with Stan Wilson (Maxie Rosenbloom) outside of 
Madison Square Garden because Stan had taken a paper from a 
newsboy (Dickie Jones) without paying for it. 

“Cunner’? Malone (Barton MacLane), who had just beaten 
Wilson in the Garden sees that Conway can handle himself and 


suggests that he become a boxer. 


The next day Conway reports to Malone’s gymnasium and suc- 
ceeds in knocking out his first opponent. “‘Gunner,” who has been 
watching with his sister, Mary (June Travis) signs him to a contract. 

Conway works hard and with the newsboy as his unofficial 
manager and friend soon becomes one of the outstanding heavy- 


weights in the country. 


Rush, however, does not really want to be a boxer and is 
fighting merely to get the money with which to buy a ranch in his 


native Texas. 


With the cash coming in hand over fist, he makes 


the down payment on a place while on tour through the west. 


“Gunner” is the leading contender for the world’s heavyweight 
title which is open due to the retirement of the champion. “Gun- 
ner” has always wanted it and it looks as though this would be his 


big chance. 


It soon becomes apparent that Conway is his most likely op- 
ponent for the title. However, Mary and Rush have fallen in love 
and she has made him promise that he will not fight her brother. 

Knowing that it is his only chance, “Gunner” resorts to various 
tricks to make Rush fight and is finally successful. Mary is angry 
and refuses to see Conway, but after the big fight which “‘Gunner” 
wins, Mary sees what it has meant to her brother and everyone is 
brought together again and their differences settled. 


(Review ) 


Wayne Morris, the sensational newcomer 
to the screen who became famous overnight 
for his work in ‘‘Kid Galahad’’ and ‘‘Sub- 
marine D-1’’ came to the Strand yesterday 
in an equally thrilling picture by Warner 
Bros. entitled ‘‘The Kid Comes Back.’’ 


Full of fast physical action, the story is 
a very fitting vehicle for Morris whose size 
and splendid physique lend themselves per- 
feetly to the role of a handsome young boxer. 


Wayne Morris, as Rush Conway, is a cow- 
boy stranded in New York after the big 
rodeo. One night after ‘‘Gunner’’ Malone 
(Barton MacLane) has knocked out Stan 
Wilson (Maxie Rosenbloom, the ex-light 
heavyweight champion), Rush sees Stan come 
out of Madison Square Garden and take a 
newspaper from Bobby Doyle (Dickie Jones) 
without paying for it. 


Rush trades blows with Stan over this and 
‘*Gunner,’’ who has been watching, sees that 


Length: 5479 ft. 


BEAUTIFUL JUNE TRAVIS 
who plays opposite Wayne 
Morris in the Strand Theatre's 
current Warner Bros.’ attrac- 


tion, "The Kid Comes Back." 


he can handle himself and invites him to try 
out the next day at the gymnasium. 

Here Rush not only gets started on a suc- 
cessful fighting career, but also meets ‘‘Gun- 
ner’s’’ sister Mary (June Travis) with whom 


he falls in love. 


‘“Gunner’’ is very anxious for a crack at 
the title which was vacated by the retirement 
of the last champion. It soon appears as 
though Rush would be his last opposition. 
However, Mary has made Rush promise that 
he would not fight her brother under any 
circumstances. 


The championship fight finally does come 
off between the two in spite of Mary’s oppo- 
sition. The finish is a surprise which brings 
Mary and Rush together again. 


Morris’ acting is outstanding and the sup- 
port given him by such able players as Bar- 
ton MacLane, June Travis and Dickie Jones 
all adds up to make a swell picture out of 
a very exciting story. 


Running time: 6! mins. 


Mat 201 —30c 


(Advance) 


ACTOR MacLANE 
DISLIKES ROLE 


OF FILM HERO 


Barton MaclLane is one of the 
few movie heroes who doesn’t 
care to go in for Romeo roles. 
Bart has no illusions about his 
sex appeal. In fact, Bart thinks 
he may be a bit of a gorilla in 
most of his film assignments. 

So, says he, why make him a 
lovely-dovey to make sheep’s eyes 
at a heroine and have her strain 
her histrionie ability acting as 
though she cared for him, except 
perhaps as a brother? 


BARTON 
MacLANE 


Mat 106—15c 


The consequence is that he is 
pleased over his current picture, 
“The Kid Comes Back.” He’s 
loved, in that opus of the prize 
ring, only by his sister, played 
by June Travis. Huge and hand- 
some Wayne Morris and June do 
the love-making. 

“Maxie Rosenbloom and I, we 
did the actin’ and fightin,’ and 
let the others make love!” says 
Barton, hard-like, out of the cor- 
ner of his mouth. The same cor- 
ner that holds the stub of a cigar. 

Barton’s cinema fortunes have 
been up and down, and he has 
had many a shot at movie ro- 
mance, not entirely with his ap- 
proval. The burly movie tough 
man hasn’t gone in much for ro- 
mance off the screen, as a mat- 
ter of fact. He supports his par- 
ents, who keep up his little San 
Fernando Valley ranch for him. 

“The Kid Comes Back” is 
scheduled for the Strand Thea- 
tre Friday. 


REAL ANNOUNCER 
USED FOR MOVIE 


Rather than teach an actor the 
technique of announcing a box- 
ing match over the radio, Direc- 
tor “Breezy” Eason, who made 
“The Kid Comes Back,” a com- 
edy-drama of the ring, for War- 
ner Bros., simply sent downtown 
to Los Angeles and engaged Ken 
Niles, whose regular job it is to 
put fights and other athletic 
events on the air. 

Niles is one of three or four 
Hollywood and Los Angeles an- 
nouncers who regularly pick up 
an extra $50 or $100 by doing 
their stuff before the cameras. 
Naturally, they do it better than 
actors could. 

“The Kid Comes Back,” co-fea- 
turing June Travis, Barton Mac- 
Lane and Wayne Morris, is now 
showing at the Strand Theatre. 
Maxie Rosenbloom, ex-light 
heavyweight, is the villain. 


SOFTBALL PLAYER 


Now it may be told that June 
Travis, playing under another 
name, was a member of one of 
the crack night-ball girls’ clubs 
of Hollywood last season. June 
should be good, as she has train- 
ed with her dad’s Chicago White 
Sox during many a school vaca- 
tion since she was a 12-year-old 
girl. Her father, Harry Grabiner, 
is Sox vice-president. June just 
now is leading woman in a fight 
picture, “The Kid Comes Back,” 
showing at the Strand Theatre. 


Pa) BLS ET Yo OF OR: SPO RePSe PAGS 


Mat 215—30c 


WAYNE MORRIS, who was well known as a collegiate boxer, makes good use 


of his fistic prowess in "The Kid Comes Back," 


the picture coming to the 


Strand Theatre next Friday for its first local engagement. 


(Current) 


"Wayne Morris Real 
Boxer’= Rosenbloom 


Wayne Morris’ new picture, ‘‘The Kid Comes Back,’’ 
which is now at the Strand Theatre, brings to the screen some- 
thing new in the way of prize-fight pictures. And this is not 
strange considering that Morris has made something of a name 
for himself asa tradition breaker. 


This is the third featured part 
which Morris has had and his 
second role as a boxer. The first 
was in the title spot of the Bette 
Davis - Edward G. Robinson pic- 
ture, “Kid Galahad.” 

“The Kid Comes Back” is a 
fight picture, but a new kind of 
fight picture. For once the hero 
doesn’t win the championship. 
And what’s more he is knocked 
colder than an iceberg by his 
biggest rival. 

This would seem io be varia- 
tion enough from the accepted 
rules of picture making, but “The 
Kid Comes Back” employs a few 
other revolutionary changes of 
procedure. 

One is the grade of actual box- 
ing which is shown on _ the 
screen. The villain of the picture 
is portrayed by Maxie Rosen- 
bloom, ex-light heavyweight 
champion of the world. In most 
cases it would not be possible to 
film the hero in actual combat 
with such an experienced fighter, 
but with Morris it was different. 

Wayne had been on the box- 


ing team in college and had done 
considerable amateur work since 
then. When he heard that he was 
to be cast in “The Kid Comes 
Back” he redoubled his fistic ef- 
forts. 


After working on the picture 
for a while Rosenbloom said, 
“Wayne hasn’t had much profes- 
sional experience, but when we’re 
in the ring you can bet I don’t 
take chances. I’d want to be in 
tip-top shape before taking him 
on for a real bout.” 


Others in the cast of “The Kid 
Comes Back” are June Travis 
and Barton MacLane. 


Maxie Rosenbloom, former 
light heavyweight champion of 
the world has never been knock- 
ed out in professional competi- 
tion. In his current picture, “The 
Kid Comes Back,” the script calls 
for his hitting the canvas twice. 


(Advance) 


REAL FIGHTERS 
USED IN FILM 
DUE AT STRAND 


There have been fight pictures 
and fight pictures, but the one 
that really hr’. gone to town in 
the employment of the real leath- 
er pushing boys is Warner Bros.’ 
current opus, “The Kid Comes 
Back,” which comes to the Strand 
Theatre next Friday.” 

Twenty-eight well-known fight- 
ers headed by Maxie Rosenbloom 
working in the picture. And that 
doesn’t count Mushy Callahan, 
who is Director “Breezy” Eason’s 
technical adviser, or several other 
push-faced boys who are worked 
but did not face the cameras. 

For example, there are five 
featherweight one-time champion- 
ship contenders, several of whom 
have held the world’s title. Read 
’em and ‘weep: Frankie Garcia, 
Joe Glick, Sammy Shack, Joe 
Stanley and Joe Ritchie. All five 
have fought each other. 

Then there’s Lou Salica, ex- 
bantam champ; Willie and Phil 
Bloom; Sonny Valdez, who fought 
Mike Belloise, young Freddie 
Welch, Baby-Fac2d Matthewson, 
Petey Mike, Jack Perry, Ralph 
Carpenter, Abie Bain and a few 
others forgotten at the ‘moment! 

“Slapsie” Maxie swapped fisti- 
cuffs with young hero Wayne 
Morris, who plays opposite June 
Travis in “The Kid Comes Back.” 

The old trial of the story, Bar- 
ton MacLane, also took on Maxie. 

“The Kid Comes Back” is 4 
romantic comedy-drama of the 
boxing ring, dealing with a bat- 
tered and veteran aspirant to the 
championship, his lovély sister, 
and a handsome young contender 
who seeks to win both the title 
and the girl. Barton’ Maclane 
as the vet, June Travis as the 
sister, and Wayne Morris as the 
young fighter are co-featured. 


MORRIS TURNS PRO 
FOR RING PICTURE 


Wayne Morris, Warner’s new 
acting sensation from the Pasa- 
dena Community Theatre, lost his 
amateur rating as a boxer by 
swapping socks with Barton Mac- 
Lane and Maxie Rosenbloom in 
the current Warner Bros. comedy- 
drama, “The Kid Comes Back,” 
which comes to the Strand Thea- 
tre on Friday. 


As a result, Wayne may box a 
bit at Jim Jeffries’ “Barn” on 
some future occasions, it was an- 
nounced from the ring one night 
when he was presented. The actor 
is a light-heavyweight. Barton 
MacLane and June Travis are 
also in “The Kid Comes Back.” 


BETWEEN ROUNDS, Wayne 
Morris gets his instruction from 
Maxie Rosenbloom in a scene 
from the picture "The Kid 
Comes Back"’ which comes to 
the Strand Friday. 

Mat 207—30c 


WAYNE MORRIS lands a 
short right in a scene from his 
new picture, "The Kid Comes 
Back,’ the feature scheduled 
for the Strand next Friday. 
Mat 217—30c 


(Advance ) 
Maxie Rosenbloom 


KO'D In Strand Film 


Maxie Rosenbloom, former light-heavyweight champion of 
the world, reposed on the canvas. The referee’s arm .Swung 
over him. Maxie was taking his. first count. + iy 3 


Mat 113——15c 
MAXIE ROSENBLOOM, ex-light 


heavyweight champion of the world, 
who comes to the Strand Friday in 
"The Kid Comes Back." 


CALLAHAN DIRECTS 
NEW FIGHT PICTURE 


All the fighting scenes in “The 
Kid Comes Back,” the Warner 
Bros. comedy-drama now showing 
at the Strand Theatre, were made 
under the technical direction of 
Mushy Callahan, former welter- 
weight champion. 

Since his retirement from the 
ring, Callahan has made a nice 
living doing that sort of thing, 
and conditioning actors like Dick 
Powell, Pat O’Brien and Barton 
MacLane. Besides, Mushy is a 
property man for Warners. Also, 
he referees at the boxing clubs. 


“... Eight! Nine! Ten!” 
' The other fighter’s ‘arm was 
elevated. ‘The crowd went wild. 
People stormed the ring, stepping 
over the prostrate form. A few 
loyal followers of “Slapsie’ Max- 
ie came over hurriedly, and gath- 
ered up the recumbent form. 

Naturally, all this was staged 
for. the Warner Bros. movie “The 
Kid Comes Back,” a comedy-dra- 


ma of the ring which comes to 
the Strand Theatre on Friday. 


Maxie in real life has never 
kissed, the canvas since his pro- 
fessional career began; in fact 
never even knelt in prayerful at- 
titude on so much as one knee. 

He had bowed to Barton Mac- 
Lane, and would presently do 
likewise several times to Wayne 
Morris, young romantic hero of 
the piece who plays opposite June 
Travis, simply because the ’seript 


, 80 dictated. 


But — 

A friend approached Maxie as 
he stood blinking on the ceor- 
ner immediately after Director 
Breezy Eason had called “Cut!” 
Said we, “How did it seem; Max- 
ie, to be down there onthe can- 
vas with a referee counting over 
you, for the first time in your 
life.” ute 

Maxie, usually smiling; seowled. 
“Too darned realistic!” he grunt- 
ed. 

“The Kid Comes Back” is a 
romantic comedy-drama of the 
boxing ring, dealing with a bat- 
tered and veteran aspirant to the 


‘championship, his lovely sister, 


and a handsome young contender 
who seeks to win both title and 
girl. Barton Maclane is the vet, 
June Travis his sister, and Wayne 
Morris is the young fighter fea- 
tured in the picture. . 


MacLane Real Boxer 


Barton MacLane, well known 
screen villain and one of the big- 
gest men in pictures, showed 
Hollywood that he was just about 
as tough as he looked while mak- 
ing his latest picture, “The Kid 
Comes Back,” which is now at 
the Strand. MacLane gave Maxie 
Rosenbloom real competition dur- 
ing the fight sequences. 
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EXPLOITATION IN 15 


ROUNDS 


Lucky Number 


Arrange with promoters of 
big boxing tournaments to rub- 
ber-stamp numbers on all fight 
tickets. Then announce via tack 
cards, heralds and p.a. system 
from ring that holders of lucky 
numbers (which are posted in 
theatre lobby) will be awarded 
guest tickets to see ‘The Kid 
Comes Back.’’ Winners of ama- 
teur bout contests may also be 
presented with brace of passes. 


Sports Program 


Set up a ‘Sports Calendar” 
listing coming major athletic 
events. Highlight this copy: 
‘The biggest event of the year 
starts Friday — Watch Wayne 
Morris smash his way to star- 
dom and your heart — in “The 
Kid Comes Back.’ Local clubs 
will lend a hand in selling ‘Kid’ 
to members in return for men- 
tion on your ‘‘Sports Calendar.” 


Patrons Box 


Get a few mechanical amuse- 
ment machines (kind with two 
metal boxers) to amuse patrons 
in lobby week in advance of 
your showing. Identify boxers 
with names: Wayne Morris 
and Maxie Rosenbloom. Fight 
scenes plus selling copy is 
placed around box. 


Pics of Bouts 


Newspaper morgue will sup- 


ply action shots of big time 
fights. Mount these on display 
board in montage arrangement. 
Surround with 11 x14 scenes 
from picture and blowups of 
Wayne Morris. Copy: ‘‘Here’s 
another knockout with Amer- 
ica’s favorite—Wayne Morris.” 


Fight Tickets 


Rope jumper, in fighting togs 
and sweater, tours town stop- 
ping to pass out heralds and nov- 
elty dummy fight tickets. Let- 
tered on back of sweater is plug 
for your showing. 
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Promote Cup 


Any amateur boxing tourna- 
ments being held in town? Con- 
tact promoters and offer Wayne 
Morris Cup to winning com- 
batant with proper ceremony. 


Sport Page Ads 


Spot ads in typical “‘boxing”’ 
style. This picture is made to 
order for fight fans. Stress fact 
that Maxie Rosenbloom, former 
light-heavyweight champ, has 
featured role in the picture. 


STORE TIE-UPS 


These specially selected tie-ups stills 
are available from Campaign Plan 
Editor. Set of six stills — 50c. 


Boxing gloves — T-37, T-42 
Sport Sweater — T-30 

Sport Shirt — WM Pub-A75 
Robe — WM Pub-A71I 

Shaving Razor — WM Pub-A72 
Hunting Outfit — WM Pub-A97 


Medal Display 


Borrow medals, cups and rib- 
bons from local boxing champs 
for lobby and window displays. 
Include photos of trophy win- 
ners plus stills of Wayne Mor- 
ris and copy: ‘““The New Champ 
—A Knockout of a Guy in a 
Knockout of a Show. See Wayne 
Morris in ‘The Kid Comes Back,’ 
his latest picture.”’ 


Punching Bag 


Athlete in fight togs exhibits 
his skill with punching bag rig- 
ged up in front of theatre. 


a ee 
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Roos 
Radio Spot 


If big fight is being aired, 
spot announcements before or 
after program. Contact regular 
sport reviewers and get them to 
say a word about the boxing 
shots in the picture. 


/ oo @REGEE Il 
Champs Pix 


Exhibit pictures of former 
and present boxing champs (all 
classes). Newspaper morgue 
will loan photos for a.credit line. 
Gallery features action shots of 
Maxie Rosenbloom and Wayne 
Morris with selling line: “The 
‘Kid’ is back! — See the screen's 
fastest rising young star prove 
you don’t have to be a champ in 
the ring to be a winner — in the 
clinches!’ See local promoter. 


/ . QReGEE 12 


Post Arenas 


Make sure that all local sport 
arenas, gymnasiums, clubs and 
places where sport fans hang 


out display tack cards, heralds, 


dummy fight tickets, etc. Play 
up Maxie Rosenbloom, former 
light-heavyweight champion vs. 
Wayne (Kid) Morris meet in a 
boxing match in “The Kid 
Comes Back.” 


/ oo QREGHE 13 


Boxer Bally 


Couple of leather-pushers 
work out in boxing ring set up 
on a flat open truck. Banners 
and blowup heads of Wayne 
Morris decorate sides. When 
truck reaches busy intersections 
gong rings and referee stops 
bout to hand out heralds and 
dummy fight tickets to inter- 
ested onlookers. 


EE 
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Maxie Opponent 


Maxie Rosenbloom has ap- 
peared in cities from coast to 
coast and fought many bouts. 
Perhaps you can dig up a local 
pug who has boxed with him. 
Get him interviewed by paper. 


/ ,. WO REE 15 
Kids Yell Extra! 


Get supply of early editions 
surprinted with scare heads in 
large bold type: ‘“‘“Wayne Morris 
Wins By Knockout” and in 
smaller type: ‘See ‘The Kid 
Comes Back’ at the Strand.” 


Spot Fan Fotos 


Gals go for Wayne Morris 
in a big way. Launch a cam- 
paign aimed directly at them 
by widespread use of auto- 
graphed fan fotos shown on 
page 16. Get fotos around 
dance halls, beauty parlors, 
soda fountains; give ‘em to 
first twenty-five gals at box 
office each day. 


Morris Head 


24-sheet gives you a giant 
nine foot cut out of Wayne 
Morris’ head which can be 
mounted over marquee or 
used as display in tall lob- 
bies. Lettering on 24-sheet 
of star name and title can be 
cut out and wired for elec- 
tric flasher. 


Star Discovered 


Place a giant compo-board 
telescope at important 
Street corner. Card nearby 
reads: ‘‘A new star discover- 
ed! Take a good look. It’s 
free!’’ Curious folk who ac- 
cept invitation see a star 
head of Wayne Morris with 
copy: ‘The screen’s fastest- 
rising young star. He’s go- 
ing places with your heart.” 


Fan Letters 


Looking for an unusual lob- 
by display? Make up a flock 
of typical fan letters address- 
ed to Wayne Morris. Mount 
‘em on bulletin board group- 
ed around head of Wayne 
Morris. Copy: ‘America’s 
newest boy-friend. He’s ter- 
rific! Wayne Morris in ‘The 
Kid Comes Back’.’’ 


It's A Pleasure to Advertise 
A Picture With A 
VITAPHONE TRAILER 


Because the ''sales talk'’ is 
brief and punched to the 
point; because you show au- 
thentic scenes right from the 


picture itself: because they 


are produced with expert 


showmanship. 


The "'Kid" is a Knockout! We 
mean Wayne Morris, the pic- 


ture and the trailer, too! 


An ideal, rich-looking dis- 


play for lobby or street. 


In fine lustrous satin, this 
39" by 52" full-color bur- 
gee comes complete with 
tassel, stick, cord, and 


fringe. 


PRICE: 
$1.50 F.O.B. New York 


Order from: 


ART FLAG, Inc. 
449 WEST 42nd STREET 
NEW YORK CITY 


SPOT ANNOUNCEMENTS 


Ladies and gentlemen — Movie critics everywhere predict that Wayne 
Morris, America's newest thrill in boy-friends will blast his way to stardom 


and to your heart in his latest picture "The Kid Comes Back,’ which opens — 


a week's engagement at the Strand Theatre Friday. If you remember him 
as the hero of "Kid Galahad" and "Submarine D-|"" you'll get a new thrill 
seeing him as a two-fisted, carefree lad who clouts his way to the world's 
heavyweight championship in "The Kid Comes Back." Supporting Wayne 
Morris is June Travis, Barton MacLane and Maxie Rosenbloom. 


Here's great news for everyone. Wayne Morris, the screen's fastest-rising 
young star is back again in his biggest hit of all — Warner Bros.' "The Kid 
Comes Back"'— now playing at the Strand Theatre. Filled with action, laughs 
and romance it's the type of entertainment everyone young or old will 
heartily enjoy. With more of that grand smile and grand style that mowed 
down the lads and bowled over the gals in "Kid Galahad" and "Submarine 
D-1"" Wayne Morris smashes his way to stardom and your heart. 


VW '@n 
SHOW “KID’S” STILLS 

Two pictures skyrocketed Wayne Morris to 
screen prominence. Fans will remember him as the 
chin-crashing, heart-smashing hero of ‘‘Kid Gala- 
had” and ‘“‘Submarine D-1.”. For lobby make up a 
montage of scene stills from these pictures and 
group ‘em around large full-figure blowup of 
Wayne Morris. Copy: “The Kid Comes Back — 
And How! He bowled ’em over in ‘Kid Galahad’ — 
He Mowed ’em down in ‘Submarine D-1’ — Now 
he’s clippin’ ’em for keeps in ‘The Kid Comes 
Back,’ his newest and greatest picture.”’ 


Morris Fan Club 


Start a local Wayne Morris Fan Club 
with group holding their meetings 
in your theatre. Supply them with 
fan fotos, biographies and list of pic- 
tures in which Wayne Morris will be 
starred. In short time membership 
should be large enough to warrant 
getting out a special newsette de- 
voted to Wayne Morris activities 
and current program. 


Spot The Trailer 


If your newsreel includes a clip 
showing scenes from recent major 
boxing match, run trailer immedi- 
ately after. The thrilling fight ‘shots’ 
of Wayne Morris, and Maxie Rosen- 
bloom will be doubly effective. 


Screenland, Silver Screen, 
Screen, Motion Picture, Movie Mirror, 
Screen Book, Hollywood, Movie Story, 
Picture Play, Screen Romances, Screen 
Guide, and Secrets. 


MORE PROMOTIONAL ACTIVITY 


Star's Double 


Conduct search for local 
double of Wayne Morris in 
cooperation with newspa- 
per. Young men send in fo- 
tos to be compared with 
published fotos of Wayne 
Morris. Contest runs for 
week with fotos bearing 
closest resemblance publish- 
ed daily. Winner presented 
with prize on stage. 


Cutout Figures 


Three large blowup figures 
of Wayne Morris, one as a 
gob in ‘Submarine D-1,” as 
a bellhop in ‘Kid Galahad’’ 
and as a boxer in ‘Kid 
Comes Back”’ and placed in 
lobby under spotlight which 
moves from one figure to an- 
other alternately. 


Star's Sundae 


Get the large soda foun- 
tains to tie in with your 
Wayne Morris campaign by 
naming one of their sundaes 
after the screen’s fastest-ris- 
ing young star. Make up dis- 
play cards and banners show- 
ing head of Wayne Morris 
and selling the picture play- 
date and theatre. 


Travis Tieups 


These June Travis stills are 
just the thing for window 
and co-op ad promotion. Or- 
der from Campaign Plan Edi- 
tor. Set of six —50c. Nail 
Polish-JT Pub A227; Per- 
fume-Pub A263; Gold Jew- 
elny = bl W320 ontfure - | T 
1D7; Hat -JT 166; Sport 
Jacket-JT 199. 


carry the first full-page ad in the national 
promotion of Wayne Morris, the year's 
boxoffice "find.'' Full page ads appear 
in the following magazines: Photoplay, 


Modern 
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[IS CONTEST 


WAY 


A contest to build up Wayne Morris (who, coast critics third from ‘“The Kid Comes Back.”’ Contestants guess 
say, is “the newcomer with the best chance for perma- the titles, add name and address and drop answers in 
nent success in Hollywood today,’’) that is both easy to box in lobby provided for the purpose. Test has them 
work and to plant is presented in this three-day picture both buying papers and coming to theatre. Type may 
title identification test. The first shot is from ‘Kid be picked up. The art is available, order Mat 220-B, 
Galahad,” the second from “Submarine D-1,”’ and the 30 cents, from Campaign Plan Editor. 

First Day Second Day Third Day 


Do you know from which one 
of Wayne Morris’ pictures this 
scene comes from? Today is the 
first of three days of the contest 
in which all you Wayne Morris 
fans have to do is to identify 
which picture the scene comes 
from. 

Each day for three days a scene 
from one of the new screen star’s 
pictures will appear. All you have 
to do is name the picture titles, 
and at the end of the contest, 
write your answers and drop it in 
the “Wayne Morris Contest” box 
in the Strand lobby. The first 25 
correct answers received get two 
free tickets to “The Kid Comes 
Back,” at the Strand all next 
week. 

Hint to today’s scene: Wayne 
Morris, Bette Davis and Edw. G. 
Robinson are in this picture. At 
first he’s a bellboy, but later be- 
comes a heavy-weight champion. 


Today is the second day of the 
“Wayne Morris Contest” and al- 
ready much comment has been 
caused by this test being held by 
the Strand and the “Times” in 
collaboration. 


It’s really simple to win two 
guest tickets to his new picture 
coming to the Strand. Simply 
identify the picture from which 
this scene comes, also yesterday’s, 
and then tomorrow’s. Drop your 
answers (with name and address 
of course) in the Strand lobby 
box provided for that purpose. 
The first 25 correct answers will 
receive two free passes. 


Hint to today’s scene: in_ this 
picture Wayne Morris is a wise- 
cracking lovable sailor who goes 
down to the sea in one of Uncle 
Sam’s ships. The name of the 
ship is also the title of the pic- 


Today is the last day for you 
Wayne Morris fans to win a pair 
of guest tickets to his next picture 
coming to the Strand next week. 
In this contest conducted by the 
Strand and the “‘Times” in collab- 
oration, a scene from a differ- 
ent one of Wayne Morris’ pic- 
tures has been published each 
day. Today’s is the last of three. 

Enumerate the titles, one, two, 
three, attach your name and ad- 
dress, and then drop your an- 
swers in the ‘“‘Wayne Morris Con- 
test” box in the Strand lobby. The 
first 25 correct answers in, win 
two passes. So hurry, and good 
luck to all Wayne Morris fans. 

Hint to today’s scene: this 
scene is from his latest picture, 
the one coming to the Strand next 
week, This ought to be easy. 


Do you know the title? ture. Can you guess it? 


Vitaphone Shorts Round Out Your Program 


‘DAFFY DUCK & EGGHEAD” 
(Merry Melody). Egghead and 
Daffy Duck go hunting. Re- 
sultant tomfoolery produces 
one belly-laugh after another. 
The smash finale is easily the 
biggest howl of the year. 


(7 minutes — No. 3406) 


“UNREAL NEWSREEL” (Vi- 
taphone Varieties). Compila- 
tion of humorous newsreel 
shots, hilariously commented 
upon by radio announcer Paul 
Douglas, ace spieler of the air 
waves for many years. 


(9 minutes—No. 3905) 


ENRIC MADRIGUERA & ORCH. (Melody Mas- 
ter). Rhythm of the rhumba and the tango played 
by an ace orchestra. Features by Patricia Gilmore 
and Shayne and Armstrong. 


(10 minutes — No. 3708) 
eB 


“ROMANCE ROAD” (Broadway Brevities ). Tech- 
nicolor musical telling thrilling story of the North- 
west Mounted Police. Directed by Bobby Connolly, 
a the film features Walter Cassel, famous radio bari- 
LEQN SCHLESINGE: : tone, along with Craig Reynolds, and Linda Perry. 


(19 minutes — No. 3003) 


“FREE AND EASY” (Vita- 
phone Novelty). The comedy 
sensation of the air waves, Ed- 
gar Bergen and Charlie Me- 
Carthy in one of their best 


“PORKY’S POPPA” (Looney 


Tunes). A mechanical cow ® 


tries to supplant Porky’s cow 
eee Tecate Fitna alert “INDIA’S MILLIONS” (Color-tour Adventures). 
+. a ; amorous Far East filmed in natural color. Dai ’ p 
to finish, with the rotund Gl morous Far East filmed tural col Daily short subjects with the dum 
porker s-stutterin’ his way life of the natives in which customs and proces- my turning out to be not such 
sions are brought to the screen. a dummy after all. 


through. 
(7 minutes — No. 3605) (11 minutes — No. 3505) (10 minutes — No. 3206) 
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40° x 60°—ART FRAMES—FAN FOTOS 


MODERN ART DISPLAY FRAMES 


40x60 FRAME The 40x60 frame illustrated 27x41 FRAME 


at the left is made of 3" dry- 
kilned, bass moulding, ebony- 
black finish, with modern 
silver and copper lines. The 
back is 3 ply 14" veneer. The 
easel is made of 2“ pine wood. 


The 27x41 frame illustrated 
at the right is made of 2’ dry- 
kilned, bass moulding, ebony- 
black finish, with modern 
silver and copper lines. The 
back is a sturdy stretcher 
which fits snugly into the 


main frame. The easel is made 
$1 (00 each of 2” pine wood. $500 each 
See samples at your Vitagraph Exchange. Order directly from your Vitagraph Ad Salesman. 
SPECI AL We're knocking 50% off the above prices with a special offer, 
: enabling you to buy these attractive frames at less than cost. 


Ask for complete details at your Vitagraph Exchange. 


40° x 60° 


PHOTO CELATIN 


Rental 


4a 


Photographic art work, life- 
like, compelling, does the best 
selling job in your lobby. 


8°x10° SEPIA FAN FOTOS 


Fotos reproduced here are printed in sepia ink on heavy India tinted stock 
and pebbled. The result is a beautiful sepia foto, suitable for framing. They 
cost no more than ordinary black and white items of the same type. See a 
sample at your Vitagraph Exchange. 


PRICES: $5.50 per M e $3.00 for 500 e@ $1.50 for 250 
(Ask the VITAGRAPH AD SALESMAN for our special quantity prices) 


ie 


WAYNE MORRIS od . Si 1 : eee 
PAUL MUNI BETTE DAVIS ANITA LOUISE JOAN BLONDELL OLIVIA DeHAVILLAND 


FERNAND GRAVET GEORGE BRENT DICK POWELL ERROL FLYNN ERROL FLYNN EDW. G. ROBINSON KAY FRANCIS 
(style "A"') (style "B") 
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LOBBY DISPLAYS—COLOR GLOS STILLS 


INSERT CARD 


Rental)... (Sar ee eee 


8x 10 
COLOR-GLOS 
PRINTS 


Ask to see samples at Vita- 
graph Exchange. Each set 
contains 10 assorted scenes. 
May be rented singly. 


K WSRIEE BUGS. HKCERE 


SRR IE 


COLORED 
11 x 14’s 


SET OF 8 
Rental: 35c 


COLORED 


22 x 28’s 
Rental: 20c each 


enna 
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PRICES: 


S225. 2986 
for 5M or over 
$2.50... per M 


for less than 5M 


This snappy show- 
man’s herald has the 
clever catchlines and 
seat selling art exhib- 
itors need for a really 
complete campaign on 
this picture. Entire 
reverse side has been 
left blank leaving 
enough room for both 
your imprint and tie- 

(i) a | up ads. Give this her- 
back. better (7 . | fe ald wide distribution 
than ever! @ wa, , in stores, packages, 
through the mail, and 


as a program. 
Directed by 2 pice 


B. REEVES EASON 


Screen Play by 


GEORGE BRICKER 


S. 


PRICES: 


co a SAT al ss SS eae 35c each 
NCE vets. eee hut... BOC heme 
11 x 14's of other Warner stars also available. Ask Vitagraph Ad Salesman. 29 and over... 206-each 


WAYNE MORRIS JUNE TRAVIS BARTON MacLANE 


Drop a postcard to the below address for reason- =e 
MORRIS 
THE KID 
COMES 


BACK 


able weekly rental fees on these displays. 


40” x 60” | 24” x 60” 
(also in 30” x 40”) (also in 24” x 82”) 


Aste 15c. each 


Order from: 


AMERICAN DISPLAY CO., Inc., 525 West 43rd Street, N. Y. C. 
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POSTERS and WINDOW CARDS 


24 SHEET 


Beautifully lithographed 
in brilliant colors. Huge 
nine-foot head of Wayne 
Morris on this 24-sheet 
. | o. . , - ¢ . < affords fine opportunity 
_ Na, : WAG ey) = for_ cutout purposes, 

WARNER BRO  . . hanging on lobby walls or 


CRURES IME. BASSE RT _ 2 Cc on marquee out front. 


o 


PRICES: 


A YA, Se ae $2.40 ea. 
SIR hs gue ea $2.25 ea. 
Diveched by BUREEVES EASOM Se Plog by earee 10° to 240 20 $2.00 ea. 


A WARNER BROS. spice RB: 25 and over...$1.75 ea. 


WARNER BROS. 
Cover the town with these 
effectively lithographed 
posters and window cards 
for maximum attention. 


WAYNE 
MORRIS 


Darecked hy BREL VES EAGER 
Seonen Proy by Gévegs Dwiebac 


A WARNER BROS. 
PICTURE 


THREE SHEET. Rental 24cea. Wises Window Card 4e os SIXSHEET Rental 48¢ each 


REGULAR WINDOW CARD 


De iy Ps he aN aera a al Tc each 
ONE SHEET _. Rental 8c ea. BOG DOE et i eb ee 6c — each 
100 ‘and: Geehes eee 5 2c each 


SPECIAL QUANTITY PRICES 


(For Posting or Sniping) 


ONE-SHEETS 


SOU tg. OR Ve each 
100 & over ; oe Ye. each 


THREE-SHEETS 


50 fo 99) ore ee ge each 
100 & over... volta. 28e each 
SIX-SHEETS 
25 to 49..... “EY Mec a Oe Ba GH 
SO Fare a (they ene Oe egeh 
100 & over... .........60¢ each 


PRINTED IN U.S.A. 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


